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30-34 10%

35-39 15%

40-44 15%

45-49 19%

50-54 13%

Partner
12%

CEO
5%

Owner/Founder
65%

Director/GM
7%
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< $5,000 16%

$5,000-$20,000 23%

$20,000-$50,000 18%

$50,000-$100,000 10%

$100,000-$500,000 14%

$500,000+ 7%

Local 11%

National 51%

National and International 36%

International only 2%
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< 5 years 24%

6-9 years 23%

10-19 years 26%

20+ years 27%

Clothing, shoes or accessories 17%

Household supplies 17%

Food/Beverages 14%

Sports or outdoor products 14%

Home furniture/applicances 13%
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Medium

Competitively 
Priced

Parcels are not lost 
or damaged

Delivers when they 
say they will

Range of  
service options

Offers accurate,  
up-to-date parcel 

status and tracking

Small

Competitively 
Priced

Parcels are not lost 
or damaged

Delivers when they 
say they will

Offers accurate,  
up-to-date parcel 

status and tracking

Live tracking of 
delivery

Large

Competitively 
Priced

Parcels are not lost 
or damaged

Delivers when they 
say they will

Offers accurate,  
up-to-date parcel 

status and tracking

Live tracking of 
delivery

Small businesses 1 - 20 people

Medium businesses 21- 50 people
Large businesses 51+ people
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Business tip:  
Consumers are showing more willingness to shop across multiple platforms, 
so businesses need to decide which ones suit their needs and budgets as well 
as remaining agile and adapt to emerging trading platforms
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Global monthly views*
1.7b

New Zealand monthly views*
413k

Global monthly views*
5.2b

New Zealand monthly views*
238.5k
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Consumers Merchants

Same day delivery 64% 69%

Secure delivery for high value 
goods 68% 67%

Oversized/heavy freight 64% 64%
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44%

19%

46%
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55%
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Request a call with us

“Our customers are constantly telling us one of 
the reasons they keep coming back to us is that 
they’re getting very prompt delivery” 

Damien Green Director, Brands.co.nz

“

“They understand our business and our 
industry and we can rely on them to deliver 
what our customers need, when they need it.”

Dene Osborn Distribution Centre Manager, Repco

“

https://nzcouriers.nzcextras.co.nz/ecommerce/?utm_medium=publication&utm_source=pdf&utm_campaign=merchant-report-2023&utm_content=
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